
Art 2120 Graphic Design 1: Typography — Tue/Thu 3:30–6:15, Bishop 208 — Fall 2015  Mary Banas mary.banas@uconn.edu  Office Bishop 202, hours: Mondays 1–3pm

An uneducated eye might not notice typography. Like the lighting in a room, it has 
a great effect on an audience but is “invisible”. An important skill for designers 
to possess and exercise a sensitivity to the nuances of different typefaces to 
communicate ideas and emotions in addition to the message (the actual words). 
For example:

Office of the President of the United States
Office of The President of the United States

ATM Inside
ATM Inside

We Have the Best Burger in the City
We Have the Best Burger in the City

To become more familiar with the details and nuance in letterforms, you will spend 
some time finding your assigned typeface in books in the library. 
You may use the following tools to gather images: scanner, photocopier, scissors.
You may not use: internet, phone, digital camera.

Step 1: Research  Find out everything you can about your typeface. Who made it? 
When? What was it made for? What country was it created in? What articles can 
you find about it? What do they say? What are the most notable attributes of your 
typeface? What is a typical use-case scenerio? Bring your research to class (in a 
sketchbook and typed and printed out, save the digital version for later use).

Step 2: Materials-gathering  Find books about your typeface in the library, find 
books featuring your typeface, find books & publications typeset in your typeface 
in the library (or elsewhere). Scan them (high-res) and photocopy them at different 
sizes. Zoom into the details. Create textures and shapes with your typeface. Bring 
this digitized and analog research to class. Have lots and lots of stuff. Text you will 
be representing are the words “MAKE READY” (caps and/or lowercase) Create the 
compositions on 11x17” paper by hand or with the photocopier / scanner.

Step 3: Visual Research  Look for formal inspiration in the references provided (at 
right). Pay attention to what you are responding to. Can you describe what makes 
them work? If a poster makes you feel excited, do you know why? If it bores you, 
can you articulate that? Be prepared to discuss in class.

Step 4: Attitude Bring your A-game. Go deeper into the research than you typically 
tend to. Be open to the process of discovery. Surprise yourself. Innovate. Get weird. 
This is graphic design, not your income taxes.

Posters by  
Tim Belonax

Yale School of 
Architecture Posters

Analog distortions 
and type as image 
examples

How Posters Work, 
Cooper Hewitt

typeface anatomy

—
Typefaces on 
reverse.

—

Don’t forget: bring 
your Alphabet x 100 
work to class / have 
a couple of your 
favorite sheets on 
hand for Sept. 10th

Found Typography Poster, part 1

https://www.pinterest.com/timbelonax/split-fountains/
https://www.pinterest.com/timbelonax/split-fountains/
http://new.pentagram.com/tag/yale-school-of-architecture/
http://new.pentagram.com/tag/yale-school-of-architecture/
https://www.pinterest.com/mbanas/analog-distortions-and-type-as-image/
https://www.pinterest.com/mbanas/analog-distortions-and-type-as-image/
https://www.pinterest.com/mbanas/analog-distortions-and-type-as-image/
http://www.cooperhewitt.org/2015/02/05/cooper-hewitt-to-present-special-exhibition-how-posters-work/
http://www.cooperhewitt.org/2015/02/05/cooper-hewitt-to-present-special-exhibition-how-posters-work/
http://www.thinkingwithtype.com/contents/letter/#Anatomy


Garamond
Baskerville
Bodoni
Clarendon
—
Futura
Helvetica
Benton Sans
Akzidenz Grotesk
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