
IT’S NOT HOW 
GOOD YOU 
ARE, IT’S HOW 
GOOD YOU 
WANT TO BE.

(bear this in mind)

The title of a book on success by Paul Arden, image below of an interior spread.
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What is good design?
The ‘goodness’ or ‘rightness’ of a design cannot easily be estimated 
outside a knowledge of its purpose, and sometimes also of its 
circumstantial background. This is no reason for timidy of judgement; 
a man/woman must reserve his/her right to say ‘I like that; to me it is 
beautiful and satisfying, and more so than that one over there that works 
so much better’ — or ‘this is a good wrokmanlike solution, thank God it 
has no pretensions to Art’. Theoretically, a well-integrated design should 
come so naturally to the eye and hand that neither of these comments 
will be called upon, but human nature isn’t so simply natural and nor is 
human society. 

For the designer, good design is the generous and pertinent response 
to the full context of design opportunity, whether large or small, and the 
quality of the outcome resides in a close and truthful correspondence 
between form and meaning. The meaning of a good garden spade is seen 
in its behaviour, that it performs well; in its look and feel, its strength 
and required durability; in a directness of address through the simple 
espression of its function. More complex objects, places equipment, 
situations, may well exhibit less obvious dimensions of meaning — of 
which one may be the property of reference discussed elsewhere in 
this book. A design decision may prefer some determinant principle of 
action to a material outcome. As a social activity, the integrity of design 
work proceeds from the understanding that every decision by one 
human being on behalf of another has an implicit cultural history. Design 
is a field of concern, response and enquiry, as often as decision and 
consequence. In this sense (also), good design can both do its job well 
and speak to us.

Benjamin Franklin made  
sure to end every day by 
asking What good have  
I done today?

Good designers, and artists 
and writers, make trouble.
Tibor Kalman

Source What is a Designer: things, places, messages by Norman Potter.
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Typography is the craft of endowing human language with a 
durable visual form, and thus with an independent existence. 
Typography is the core of all graphic design. Yet for most people 
most of the time typeset text is invisible. They do not see text 
as typography, but instead look right through it to get at what 
the words say. Certainly readers are affected by typography, 
but seldom are they able to express more than general favor 
or distaste when asked about it. They are generally unaware of 
the potential of typography as a communication tool, or how 
they might begin to design effectively with type. This is partly 
because the implementation of typograpic ideas requires 
controlling small physical details and making formal choices 
so apparently minor that the secrets are hidden from most 
readers. In addition, to use type effectively one must choose 
to become familiar with typographys conventions, with its 
history, contemporary styles, and with computer technology. 
This course presents these typographic principles, both 
aesthetic and technical, and covers topics of typography from 
the single letter to layout on the page. A good designer will 
be continually re-orienting his-her approach to typography. 
Fonts come into vogue the way fashions do and while a good 
designer can recognize these trends he-she is not a victim 
of them. Understanding the value of typography means 
identifying both its successes and failures and knowing how 
to achieve the former and avoid the latter. A good designer is 
an educated typographer; and an educated typographer is 
able to communicate and visualize language articulately and 
effectively.

Source: Mark Zurolo.

Good typography, 
first, makes words 
readable. At its best,  
it does something 
more: it helps 
express the 
animating spirit  
of the ideas behind 
the words.  
Michael Bierut

Type is a beautiful 
group of letters,  
not a group of 
beautiful letters.
Matthew Carter



 ascender 
The upward vertical stem on some 
lowercase letters, such as ‘h’ and ‘b’, that 
extends above the x-height is the 
ascender.

 aperture
The aperture is the partially enclosed, 
somewhat rounded negative space in 
some characters such as ‘n’, ‘C’, ‘S’, the 
lower part of ‘e’, or the upper part of a 
double-storey ‘a’.

 axis
An imaginary line drawn from top to 
bottom of a glyph bisecting the upper and 
lower strokes is the axis.

 baseline
The imaginary line upon which the letters 
in a font appear to rest.

 bowl 
The curved part of the character that 
encloses the circular or curved parts 
(counter) of some letters such as ‘d’, ‘b’, ‘o’, 
‘D’, and ‘B’ is the bowl.

 bracket
The bracket is a curved or wedge-like 
connection between the stem and serif 
of some fonts. Not all serifs are 
bracketed serifs.

type anatomy
Quick Reference

— Basic parts 
of a typeface
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 cap height
The height from the baseline to the top 
of the uppercase letters (not including 
diacritics).

 counter
The enclosed or partially enclosed circular 
or curved negative space (white space) of 
some letters such as ‘d’, ‘o’, and ‘s’.

 crossbar
The (usually) horizontal stroke across the 
middle of uppercase ‘A’ and ‘H’ is a 
crossbar.

 descender
Any part in a lowercase letter that extends 
below the baseline, found for example in 
‘g’, ‘j’, ‘p’, ‘q’, ‘y’, etc. Some types of 
descenders have specific names.

 ear
Typically found on the lower case ‘g’, an 
ear is a decorative flourish usually on the 
upper right side of the bowl. 

 eye
Much like a counter, the eye refers 
specifically to the enclosed space in a 
lowercase ‘e’.

 link/neck
The stroke, often curved, that connects 
the bowl and loop of a double-storey ‘g’.

 loop/lobe
In a double-storey ‘g’, the loop is the 
enclosed or partially enclosed counter 
below the baseline that is connected to 
the bowl by a link. The enclosed or 
partially enclosed extenders on cursive 
‘p’, ‘b’, ‘l’, and similiar letters are also 
called loops.

 tail
The descending, often decorative stroke 
on the letter ‘Q’, or the descending, often 
curved diagonal stroke on ‘K’ or ‘R’ is 
the tail.

 terminal
The end (straight or curved) of any stroke 
that doesn’t include a serif.

 x-height 
The height of the lowercase letters, 
disregarding ascenders or descenders, 
typically exemplified by the letter x. The 
relationship of the x-height to the body 
defines the perceived type size. A typeface 
with a large x-height looks much bigger 
than a typeface with a small x-height at 
the same size.

type anatomy
Quick Reference
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FontShop Education
Without training the best typefaces can 
only go so far. That’s why FontShop is 
more than a shop that sells fonts — we 
want to help you do great work too. Get 
more typography tips and tutorials at 
fontshop.com/education.

©2010 fsi FontShop International. All rights reserved. 
All Trademarks named herein remain the property of 
their respective owners. The contents of this 
publication may not be repurposed or duplicated 
without express prior written permission.

About FontShop
Founded by Erik Spiekermann and Neville 
Brody in 1989, FontShop is the original 
independent retailer of digital type. 
We offer more than 100,000 fonts from 
dozens of expert-selected foundries, 
including our house brand: FontFont.

Colophon
This document is set in ff Meta Serif for 
titles, and ff Unit for captions and text.

Further Reading

• FontShop Fundamentals 2 

• Erik Spiekermann's Typo Tips

• Type Glossary

• Type Anatomy

Online Resources

• Fontshop.com

• FontFeed.com

• Spiekermann.com

www.fontshop.com/education      toll free at 888 ff fonts      415.252.1003
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This course
Art 2120 is the next step in your design 
education here at the University of Connecticut. 
It will introduce you to typography and 
typographic systems. The projects and exercises 
you take on this semester will afford you the 
opportunity to be more creative, utilize your 
conceptual brain, and build upon your technical 
prowess. We will spend a considerable amount 
of time analyzing, considering and obsessing 
over the details of fine typography: kerning, 
numerals, small caps, rag, page numbers, half-
space, sixth-space, em dash, typographers 
quotes or smart quotes, etc. The projects we 
take on will challenge you to work individually 
and collaboratively. 

Meeting times
This class meets twice a week: Tuesdays and 
Thursdays from 3:30 – 6:15 pm in Bishop Center, 
room 208.

Required Texts, in-hand 1 week from today
Elements of Typographic Style Robert Bringhurst
Stop Stealing Sheep and Learn How Type Works 

Recommended texts (we will use these)
Thinking with Type Ellen Lupton
A Type Primer John Kane

Other recommended reading
Graphic Design Now in Production
Kern & Burn: Conversations with Design 
Entrepreneurs Tim Hoover & Jessica K. Heltzel 
The Reward is in the Process Tim Belonax
Design As Art Bruno Munari
What is a Designer? Norman Potter
On Simplicity John Maeda
Perverse Optimist Tibor Kalman
The Cheese Monkeys Chip Kidd
I Used to Be A Design Student 
Multiple Signatures: On Designers, Authors, 
Readers and Users Michael Rock
The Elements of Style Strunk, White, Kalman

Policies
Please keep track of your process in obsessive 
detail. You are required to keep a sketchbook 
for this class and you need to collect all of your 
notes, writing, research, and inspiration in 
the sketchbook. It is a record of your thought 
process and will help you: 1. think conceptually 

and visually 2. improve as a designer (as a tool 
for analysis) 3. get a job (because it will be easy 
to show a future employer how you think). In 
addition to the sketchbook, acquire a 3-ring 
binder and sheet protectors to keep a chonology 
of your work in this class.

Tools
Pens & pencils, x-acto knife, bone folder, metal 
ruler, triangle, book binding supplies, and other 
materials for projects as necessary.

Craft and presentation
Presentation is critical. Prepare your physical 
work giving the utmost care to craft. Good digital 
craft is of equal, if not more, importance. When 
presenting your work, always include sketches, 
process and research to support your thinking 
and making.

Sketchbook + Documentation
Most designers are highly curious people who 
make it a habit to record their daily visual stimuli 
and experiences. Always with a camera, pen 
or pencil and sketchbook on hand they record 
thoughts and impressions through drawing, 
writing and collecting. An effective process of 
documentation is not merely a scrapbook or 
sketchbook; it is an archive of experiences that 
can jog the memory and stimulate thinking while 
working on projects. Each student is required to 
keep a rich visual/textual/collected log of your 
daily experiences and visual encounters. Your 
book will be a necessary component in every 
presentation. What did you notice today?

Back-up
Maintaining a backup system is a responsible 
and necessary task in this age of digital 
information. Owning an external hard drive 
solely devoted to backing up your main 
machine or work on lab machines is essential. 
Time Machine, Super Duper, BackBlaze, 
Google Drive, and Dropbox are some examples. 
Whatever back-up system you select, maintain  
it regularly.

Portfolio
All the work produced in this course should 
be considered suitable portfolio material, if 
it is crafted to the standards expected. The 
portfolio is the single most valuable artifact 
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you will generate during your coursework and the 
most important one for when you graduate and 
seek employment and/or clients. Collect, keep, 
record everything towards this purpose. All the 
documentation you generate may well be viable in a 
portfolio. 

Etiquette
If you need to take a break, please leave the room. 
Please do not text or use your phone when I am 
speaking or presenting. Please do not text or use 
your phone (i.e. scrolling) when your classmates are 
presenting (!) Avoid texting or checking of personal 
email or social networks during class time. Practice 
focusing on graphic design for the time we are 
together. You may use your phones during work 
time for notes & research. Please share videos and 
images you find culturally relevant with the class so 
we may engage in a dialogue.

Food and drink will often be necessary, but please 
be careful of each other’s work and equipment, 
especially with final projects. Wash your hands 
before touching any books or projects. If you use a 
mug, wash it. If you make or serve yourself coffee or 
tea, clean it up and put it away before the end  
of class.

Evaluations
At mid-term we will have individual meetings to 
discuss progress and you will be given a grade.

Sketchbook 10%
Participation 15%
Projects (Briefs) 50%
Final 25%

Grade scale
A     94-100
A-   90-93
B+  87-89
B     83-86
B-    80-82
C+   77-79
C      73-76
C-     70-72
D+   66-69
D     63-66
D-    60-62
F      below 60

Important University of Connecticut Policies
Accommodations for Documented Disability
Students requesting accommodations due to a documented 
disability or temporary injury should contact UConn’s Center 
for Students with Disabilities (CSD). You may contact CSD by 
calling (860) 486-2020 or by e-mailing csd@uconn.edu. If your 
request for accommodations is approved, accommodation letters 
will be provided by the CSD. Please present your official letter to 
the instructor as soon as possible so appropriate arrangements 
can be made. (Note: Student requests for accommodations must 
be filed each semester.)

Policy Against Discrimination, Harassment and Inappropriate 
Romantic Relationships
The University is committed to maintaining an environment 
free of discrimination or discriminatory harassment directed 
toward any person or group within its community – students, 
employees, or visitors.  Academic and professional excellence can 
flourish only when each member of our community is assured 
an atmosphere of mutual respect.  All members of the University 
community are responsible for the maintenance of an academic 
and work environment in which people are free to learn and work 
without fear of discrimination or discriminatory harassment.  In 
addition, inappropriate Romantic relationships can undermine the 
University’s mission when those in positions of authority abuse 
or appear to abuse their authority.  To that end, and in accordance 
with federal and state law, the University prohibits discrimination 
and discriminatory harassment, as well as inappropriate 
Romantic relationships, and such behavior will be met with 
appropriate disciplinary action, up to and including dismissal from 
the University.

More information is available at  
policy.uconn.edu/?p=2884

Sexual Assault Reporting Policy
To protect the campus community, all non-confidential University 
employees (including faculty) are required to report assaults 
they witness or are told about to the Office of Diversity & Equity 
under the Sexual Assault Response Policy.  The University takes 
all reports with the utmost seriousness.  Please be aware that 
while the information you provide will remain private, it will not be 
confidential and will be shared with University officials who can 
help.

More information is available at  
sexualviolence.uconn.edu

If you have additional concerns, my door is always open and I will 
work with you to find the appropriate resources on campus.


